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What is the plan, and what does it do?  

Identifies barriers to reaching Maryland’s family 

engagement goals, documents how young families 

receive information, and outlines a state communication 

and technology framework to overcome barriers. 

Recommends strategies for a statewide infrastructure that 

disseminates best practices in early childhood family 

engagement across the state  

 Highlights innovations that will assist local providers in 

 improving their family engagement efforts 

 Offers strategies regarding how Maryland can support other 

 states in the development of statewide family engagement 

 strategies and practices.  
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What are the barriers to family engagement?  

Parent schedules: Parents are busy and often work      

    inflexible jobs at hours that make it difficult to engage 
 

Language barriers: When parents’ home language is not     

    English it is difficult to communicate with teachers/staff 
 

Poor communication channels: Communication that  

    uses a folder in a child’s backpack or a flier is “suboptimal” 
 

 School-centered approaches: Schools sometimes do  

     not consider the needs of parents; do not prioritize two-   

     way communication 
 

 Parent attitudes: Some parents don’t understand the  

    importance of engagement  
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Communicating with millennials 

Average age of mother at first birth in Maryland is 26.1   

•Many parents of young children in Maryland were born in the 
late 1980s/early 1990s! 

•This generation has its own style of parenting and preferred 
methods of communication that differ from past generations 

•Most frequently used methods of gathering information and 
communicating among millennial parents 

• Google search 

• Parent blogs (e.g., MOTH:“Moms on the Hill”) 

• Parent apps 

• Social Media 

• Texting 

•Plan needs to meet parents where they are and help to 
communicate important information through the “noise”  

 













Review of technology innovations for providers 
will look like this… 



Next Steps, Timeline and Contact information 

Plan completed by August 31st  
 

Will be presented to the Maryland Early Childhood Advisory 
Council in September  
 

Contact Information 
 

JeffreyC@PolicyEquity.com 
  

www.PolicyEquity.com 
 

@PolicyEquity 
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